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SECTION 1 - INSTRUCTIONS AND NOTIFICATIONS TO OFFERERS:

The Rhode Island Department of Administration/Division of Purchases, on behalf of The University
of Rhode Island is soliciting proposals for Promotions, Sponsorships, Media and Corporate Rights
in behalf of the University of Rhode Island’s Athletic Department, the Ryan Center and the
Bradford Boss Ice Arena from qualified OFFERERS, and in accordance with the terms of this
Request for Quotations and the State’s General Conditions of Purchase, which is available at
WWW.purchasing.ri.gov.

To access the State’s General Conditions of Purchase, enter our website, click on RIVIP, then click
on General Information and then click on Rules and Regulations. Once the Rules and Regulations
are displayed, scroll to the bottom of the page and double click on Appendix A, which contains the
State’s General Conditions of Purchase.

The scope of work is described herein.

Potential Offerers are advised to review all sections of this solicitation carefully and to follow
instructions completely, as failure to make a complete submission as described elsewhere herein
may result in rejection of the proposal.

Alternative approaches and/or methodologies to accomplish the desired or intended results of this
procurement are solicited. However, proposals which depart from or materially alter the terms,
requirements, or scope of work defined by this Request will be rejected as being non-responsive.

The state reserves the right to award to one or more offerer. The State also reserves the right to
award this project based on pricing alone.

All costs associated with developing or submitting a proposal in response to this Request, or to
provide oral or written clarification of its content shall be borne by the offerer. The State assumes
no responsibility for these costs.

Proposals are considered to be irrevocable for a period of not less than sixty (60) days
following the opening date, and may not be withdrawn, except with the express written
permission of the State Purchasing Agent

All pricing submitted is to be considered fixed, unless otherwise indicated herein.

Proposals misdirected to other State locations or which are otherwise not present in the Office of
Purchases at time of opening for any cause will be determined to be late and will not be considered.



It is intended that an award pursuant to this request will be made to a prime contractor, who will
assume responsibility for all aspects of the work. Joint venture and cooperative proposals will not
be considered, but subcontractors are permitted, provided that their use is clearly indicated in the
OFFERER’s proposal, and that the subcontractor(s) proposed to be used are identified in the
proposal.

In accordance with Title 7, Chapter 1.1 of the General Laws of Rhode Island, no foreign
corporation, a corporation without a Rhode Island business address, shall have the right to transact
business in the state until it shall have procured a Certificate of Authority to do so from the Rhode
Island Secretary of State (401-222-3040). This is a requirement only of the selected vendor(s).

Bidders are advised that all materials submitted to the State of Rhode Island for consideration in
response to this RFQ will be considered to be public records, as defined in Title 38 Chapter 2 of the
Rhode Island General Laws, without exception, and will be released for inspection immediately
upon request, once an award has been made.

Interested parties are instructed to peruse the Division of Purchases website on a regular basis, as
additional information relating to this solicitation may be released in the form of an addendum to
this RFQ.

The offerer should be aware of the State’s Minority Business Enterprise (MBE) requirements,
which addresses the State's goal of ten per cent (10%) participation by MBE's in all State
procurements. For further information, contact the MBE Administrator, at (401) 574-8253 or visit
the website at www.mbe.ri.gov.

e ADDITIONAL INFORMATION, APPENDICES A - H, IS RELEASED AS PART OF THIS SOLICITATION.
THAT INFORMATION IS POSTED, AND ACCESSIBLE, AS DISK BASED.

Disk Based Bidding Information

File Format
All disk based bid files are ZIP files that you can open using the WinZip 8.1 software. The ZIP
file will contain one or more files based on the type of Bid/RPF.

Downloading the Disk Based Bid Information

Bids that have a file for download are marked with a "D" in the Info field of the bid search results.
The "D" will be an active link to the WinZip file until the bid reaches its opening date. Clicking on
the active "D" link will allow you to open or save the ZIP file associated with the bid. Opening the
WinZip file will download a copy to your computer's temporary directory.

Opening the Disk Based Bid Information

Once downloaded, you can open the ZIP file with Winzip and view the Microsoft Office files
contained within the WinZip file. Imnmediately save (extract) the individual files to an appropriate
directory on your computer, such as "Desktop" or "My Documents".

To access those additional documents relating to this solicitation, go to the website
http://www.purchasing.ri.gov/RIVIP/BidSearch.asp

Enter the bid number
When you see a screen SIMILAR to the one listed below, click on D under the Info Column



A = Addendum B = Performance Bond P = Prebid Conference D = Disk—Based Bid S = Surety

SECTION 2 - SCOPE OF WORK

Info|Opening Bid Status Bid Title Agency Buyer PO
Time Number Name Name
PD |11/17/2011 7449137 |Active(Scheduled) REP-ELECTRONIC PAYMENT [DLT - Moynihan
11:30 AM CARD AND EMERGENCY CASH [Labor and
CARD PROPOSAL -DLT (22 Training
PGS AND ZIP FILE)

BACKGROUND AND PURPOSE — REQUEST FOR PROPOSAL — Promotions, Sponsorships

INTENT:

and Corporate Rights Agreements for University of Rhode Island

1. The University of Rhode Island is soliciting formal proposals from qualified Vendors to

grant a license to arrange for a licensed rights plan. URI is seeking a single entity to
handle all URI Athletics Department, the Ryan Center and the Bradford Boss Ice
Arena’s corporate marketing activities currently handled by in-house personnel.
(Herein referred to as: The University) The plan will include such elements as
corporate sponsorships; on-premise marketing to include but not limited to signage,
video and message board advertising, event promotions, and game/event
sponsorships; radio network play-by-play, television play-by-play, coaches’ shows and
internet rights. The plan will also include but not be limited to the exclusive rights to
produce, publish and distribute programs for all athletics programs and events as well
as the rights to secure sponsorships, endorsements, promotions and advertisers for all
printed collateral such as team schedule cards, posters, magnets as well as the official
URI Athletics website, Ryan Center/Boss Ice Arena websites outlined in this Request
for Proposal’s scope. The University of Rhode Island is committed to the principles of
gender equity and affirmative action and all responses should adhere to these
principles.

In consideration for the exclusive promotions, sponsorships and corporate rights to
the University, financial proposals should be for the duration of June 30, 2012 through
June 30, 2017 and for one (2) two-year extension if exercised; the Vendor will duly
provide a financial proposal based upon the term outlined herein and in accordance
with details listed in Appendix C - Financial Proposal.

. This Request for Proposal (RFP) is part of a competitive procurement process, which
helps to serve the University’s best interest. It also provides vendors with a fair
opportunity for their services to be considered. The process of a Request for Proposal
is being used to allow vendors the opportunity to present proposals that they feel
would best meet the needs of the University based on the information contained in the
RFP documents. Vendors may submit more than one proposal if they feel it is
advantageous to the University.

. The University reserves the right, in its sole discretion, to select the vendor that it
determines offers the overall best proposal to the University. Criteria to be utilized in
the selection process are included within the specifications of this RFP. All respondents



should review the RFP requirements and scope of services carefully and develop a
response that, at a minimum, meets or preferably exceeds the expectations outlined
there in.

Proposals will be considered only from companies that can demonstrate that they have
proven experience in conducting the activities providing the services outlined within
this RFP. The burden is on each respondent to submit with its proposal proof of its
qualifications and experience to warrant consideration of its offering to the University.

SPECIFIC REQUIREMENTS:

Vendor should respond to each of the following qualifications in a clear, concise and
comprehensive manner:

1.

Provide a brief but complete history of the Company including, but not limited to,
location of primary and satellite offices, length of years in business as it relates to this
RFP, Company-wide annual sales volume, etc.

Identify three (3) similar existing clients, indicating the scope and length of each
agreement. If you have less than three clients, indicate that your response includes
your full client base. Demonstrate revenue growth within each of the examples.

Include a minimum of three (3) similar current clients whom the University may
contact for reference purposes. Provide client entity name, primary contact name and
title, phone number and mailing addresses.

Provide the number of employees the Company will provide as the on-site
management team to fulfill the requirements of this RFP. Provide resumes of current
employees as well as identify positions that will need to be filled with proposed job
descriptions.

Provide a narrative description and organizational chart outlining the Company’s
methods of operation, operational structure, and services to be provided.

Provide a brief narrative regarding the Company’s sales approach to University of
Rhode Island and how it would be successful.

Describe the Company’s service/support philosophy, how it is carried out, and how
success is measured.

Describe your quality assurance program, its requirements and how they are
measured.

Describe the types of categories your Company would pursue for the following areas of
the University:

O Athletics
0 Ryan Center
0 Naming Rights



O Boss Ice Arena

10. As an exclusive Vendor for Promotions, Sponsorships, Media and Corporate Rights for
University of Rhode Island, provide a proposed compensation structure Financial proposal:
In this proposal, indicate a plan of financial results by year including, but not limited to
gross and net revenue projections, as well as guaranteed rights fees and revenue sharing
agreements with the University.

11. Provide a brief narrative regarding opportunities to upgrade technology in the Thomas M.
Ryan Center (i.e. —ribbon wraps and renovation to existing scoreboards)

12. Indicate whether the company is currently in default on any loan agreement or financing
agreement with any bank, financial institute, or other entity. Indicate whether there are any
outstanding payments owed to any of the Company’s Clients. If yes to either of the above,
specify date(s), details, circumstances and prospects for resolution.

13. Identify all similar clients that may have been discontinued with the last five years (2007 to
present). Indicate the reasons and source of initiative for ending the contract.

14. Provide information regarding any pending judgments or lawsuits the Company or its
subsidiaries are involved in.

15. Please indicate whether the Company is currently for sale or involved in any transactions to
expand or to become acquired by another business entity? If yes, explain the impact both in
organizational and directional terms.

16. Identify your Company’s policies on affirmative action and employee/worker safety.

17. Provide evidence of Company’s ability to comply with the bonding requirements set forth
herein.

18. Provide audited and certified financial statements for your Company’s past three years (3) of
operation

GENERAL DESCRIPTION:

CORPORATE PARTNERS

1. Vendor shall have rights to work in conjunction with the University to develop
comprehensive Corporate Partner packages, to include, but not limited to, signage and
video opportunities, exclusive promotional rights, promotional game day rights,
corporate hospitality, endorsements, access to stadium and arena boards, tickets and
royalty fee rights to official University Athletic marks and logos. University of Rhode
Island shall have the rights to approve all Corporate Partners.

2. The University can make available, at face value to Vendor, football season tickets,
men’s basketball season tickets, women'’s basketball season tickets and concert/family
show tickets to purchase for incorporation into corporate hospitality components.
Should the University programs advance to conference or NCAA post-season,



University and Vendor will agree upon a mutual number of post-season tickets to be
made available to the Vendor to purchase at face value.

3. The Corporate Partners program will not include the official apparel and footwear
company for URI Athletics, Adidas or the University’s beverage provider, Pepsi.

4. The Corporate Partners program is limited to the URI Athletics Department, the Ryan
Center and the Bradford Boss Ice Arena and will not include other departments or
campuses of the University.

5. The University also reserves the right to enter into trade agreements such as those
currently in place to offset budget costs, such that benefit all sports programs and
departments as well as the Ryan Center and Boss Ice Arena.

6. The University will provide reasonable assistance, when necessary, in fulfilling
Vendor’s Corporate Sponsorship commitments.

7. The University invites the Vendor to indicate its response levels and categories of
sponsorship it will seek. These levels and categories will not be binding but must be
substantially similar to that which the Vendor thinks in its reasonable belief it will
achieve on award of the RFP.

AT EVENT IMPACT

1. The Vendor will have the exclusive right to seek and negotiate agreements for securing
sponsorships, endorsements, promotions and advertising for all At-Event Impact
opportunities for all sports in all venues to include, but not limited to:

a. Product Display
b. Sampling, Couponing, Product & Premium Product Distribution. (Vendor shall
provide all premium items produced through all secured sponsorships)
c. Title and Presenting Sponsorships of home athletic events only
d. Pre-game, In-game, Post-game promotions, contests, corporate
recognition/presentation and giveaways
e. Mascot and Cheerleaders Appearances
i. University will use its reasonable efforts to allow the Vendor to utilize
the University uniformed mascot, in addition to cheerleaders. However,
the University shall not be obligated therefore. Such use shall be at the
Vendor’s expense. Vendor shall not expect personal appearance at times
or locations that would interfere with the preparation for, or
participation in, any Athletic Event or with any other prior commitment.
Such appearances should not conflict with academic requirements of
such participants. All requests are subject to approval of the University.
f. Interactive marketing areas or other places to determined subject to University
approval.
g. Kids’ Club Sponsorships
h. Special Events as presented by Vendor with approval by University
i. Vendor may utilize special events sponsored by the University, the Ryan
Center or Boss Ice Arena. Examples include: Basketball Fan
Day/Midnight Madness Event, Ryan Center or Boss Ice Arena controlled
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events that allow for sponsorship opportunities such as the State High
School Basketball Championships, community events, concerts or family
shows.

ii. University reserves the right to develop season theme oriented projects
in conjunction with a third party. (Example - experiencerhody.com) The
successful Vendor will have the opportunity to participate in revenue
producing opportunities as directed by the University.

i. Ryan Center Block Parties — sponsorship and promotion
j. Learn to Skate sponsorships
k. Birthday Party sponsorships for athletics/Ryan center and Boss Ice Arena

2. The University invites Vendor if it so wishes to suggest other At-Event Impact
opportunities in its proposal, if it believes that there are other significant opportunities
not outlined herein.

3. The University will provide reasonable assistance in fulfilling Vendor’s At-Event
Impact commitments.

4. Please note that current University policy is that no third party commercial activity
may be undertaken on University campus, including at Athletics Facilities, unless
otherwise separately agreed with University. The sale of merchandise and promotion
of URI apparel on campus and at Athletics Facilities shall be exclusive to the University
Bookstore.

FACILITY SIGNAGE

1. The Vendor will be responsible for the sale of all University of Rhode Island Athletics
Department signage in addition to Ryan Center and Boss Ice Arena inventory currently
owned or proposed by the University. A complete listing of the available scope and
inventory is detailed in Appendix A. Inventory will include all content sponsorships
for all message board signage. In addition to the signage inventory as a part of the
scope available, the Vendor, at its expense, (production and installation), will also have
the rights to sell signage opportunities as approved by the University to include but not
limited to:

a. All Permanent and approved temporary signage in all Athletic Facilities on the
University of Rhode Island Campus.
All Permanent and approved temporary signage at the Bradford Boss Ice Arena
All Permanent and approved temporary signage at the Thomas M. Ryan Center
Scoreboards
Arena Bench Seat Backs
Basketball Goal Pads
Logos on the Basketball Court
Coaches Communication Equipment
i. Others - with mutual agreement
2. University reserves the right to place video board and future video medium messages
in regards to budget relieving trade programs.

@ oo a0 o



3. See Appendix A for information regarding Boss Ice Arena and Ryan Center signage.
The University reserves the right to hold back permanent signage for budget relieving
trade programs.

AT EVENT HOSPITALITY EVENTS

1. Vendor will have the right to develop and coordinate for sale, corporate hospitality
packages to include:

a. Suites
b. Concourse Reception Areas
c. Tickets

d. VIP Parking

2. Vendor will have the right to develop and coordinate these sales around applicable
Ryan Center events to include but not be limited to: Football, Women's Basketball,
Men'’s Basketball, Concerts, Family Shows and other Ryan Center applicable events

3. Available tickets for concerts, family shows and comedy shows are dependent upon the
show contracts

OFFICIAL PUBLICATIONS

1. Vendor shall have the exclusive rights to produce, publish and distribute programs for
all University athletic programs and events. NOTE: University is currently under
contract with University Sports Publications through the 2013-14. (See Appendix H)

2. Vendor will be responsible to produce, publish and distribute at their cost the print
items listed in APPENDIX B.

3. Vendor shall have the right to negotiate agreements for securing sponsorships,
endorsements, promotion and advertisers for all print based items including but not
limited to the following:

Ticket backs and envelopes for all home sporting events

All athletic team schedule cards, athletic posters, and schedule magnets

Season ticket mailer inserts

The University shall have the right to approve any insert before mailing

The University retains the right to revoke any inventory relating to paper ticket

backs, without financial penalty, in the event that the University switches to a

paperless ticket system.

f. Upcoming Events Brochure that is distributed twice a year. (September -
January)

© oo ow

4. All printed items should adhere to University, Athletic Conferences and NCAA policies.

5. All content of official publications will be subject to review and approval by the
University.



RAMS RADIO NETWORK

1. Vendor shall include in its proposal with a description of how it will provide a regional
radio broadcasting network for broadcasts of the University’s intercollegiate football,
men’s basketball, coaches’ shows, pre and post game shows and any other broadcasts
that may be deemed necessary by the University. Such proposal must be for coverage
that is the same or better than the University existing radio agreements.

2. The broadcast personnel for football, and men’s basketball will include a play-by-play
announcer, a color analyst, a producer and/or engineer, and a statistician. In addition
to the aforementioned personnel, basketball games shall include a sideline reporter.
Also, a studio host may be used to facilitate the scoreboard show or part of the pre-
game, half time show or post game shows. The broadcast crew for all other broadcasts
will include a play-by-play announcer, a color analyst, and an engineer. No person will
serve as a member of the broadcast crew without prior and continuing written
approval of the University.

3. Vendor will have exclusive rights to the following components of the University’s radio
network; the right to broadcast its athletic contests via radio transmission, play-by-
play, coaches’ shows, daily reports and simultaneous internet broadcasts and on-
demand broadcasts during the term of the applicable agreement only.

4. The University is interested in expanding its current coverage being broadcast on a
regional network for football, men’s basketball as well as any other broadcasts that
may be deemed necessary by the University to promote local/regional /statewide
coverage of University athletic events, to promote University athletics, and to realize
sponsorship revenue.

5. The Vendor shall produce and distribute the broadcasts in accordance with the terms
specified herein and may not be excused from doing so by paying its rights fee. The
Vendor shall pay all costs associated with the radio network broadcasts, including but
not limited to, all travel, broadcast talent expenses, and phone and satellite expenses.
With respect to activities covered herein, the University agrees to make available the
reasonable services of its head coaches. Access shall include on-site pre-game
interviews, on-site post-game interviews and periodic reports. Any additional use of
coach’s times will be negotiated separately between Vendor and University. The
University reserves the right to negotiate and administer all coaches’ fees, including
endorsements, at its sole discretion. The Vendor shall provide:

a. All state-of-the-art equipment needed to produce and distribute digital

transmissions and satellite distribution;
b. All staffing required to produce and distribute quality game transmission;
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10.

11.

12.

c. Production and distribution of pre- and post-game shows as well as game
broadcasts and coaches call-in shows.

d. Network clearance of statewide affiliates;

e. Abroadcast crew mutually agreed upon by the Vendor and University;

f. Compensation for all personnel, production, network clearances, and coaches’
fees, although the administration of coaches’ fee will be the responsibility of the
University;

g. Sponsorship sales and collection of sponsorship receipts;

h. Additional services as needed and reasonably requested; and

i. Demonstrated experience in all listed duties.

The Vendor should work diligently to strengthen the current Radio Network in
coverage and continue to show growth in future years. The Vendor must maintain
current coverage throughout the state with emphasis on the top markets and look to
expand coverage to the regional New England markets. The Vendor is required to
produce and air all pre-season, regular season and post-season contests for football
and men’s basketball. Additionally, vendor should offer a proposal towards enhancing
women'’s basketball coverage for home games, as well as coach’s shows.

The Vendor will also produce and air a football coach’s show of not less than 10 weeks
and a men’s basketball show of not less than 15 weeks. Each show shall be no less than
one-hour in length. The Vendor will also produce and air a daily pre-recorded feature
that will consist of relevant topics regarding University athletics.

The Vendor will be responsible to contract with the Head Men’s Basketball Coach for a
sum of $25,000.00 on an annual basis related to the show(s).

When conflicts in broadcast schedules arise, the Vendor should diligently seek a
secondary radio outlet to provide live simultaneous coverage of said events in
agreement with the University.

In addition, the Vendor should enhance and/or implement radio broadcasts of
women’s volleyball, baseball and or softball and any other sports which may be
subsequently added and/or which are appropriate for radio broadcasts.

The general program format of the radio game broadcast should include:

a. Pre-game programming, starting line-ups and interviews with players and/or
coaches from the university and the opposing team with an emphasis on the
University;

Half-time coverage which includes a scoreboard show and guest interviews;

c. Post-game features that will include game highlights, head coach (when
available) interviews, game statistics and a scoreboard update. Please Note:
During Home Men’s Basketball Games under the current agreement, post-game
shows are extended to -: 45 minutes.

See Appendix F for information regarding current radio contract between the
University and Clear Channel Radio.
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13. The regional broadcasting network will not include the on-campus, student radio
station. The student radio station is a non-commercial entity and will continue to be
granted permission by University Athletics to transmit various athletic events that are
mutually agreed upon.

TELEVISION NETWORK

1. Vendor shall include in its proposal with a description of how it will provide a
local/regional/national television sponsorship opportunity (subject to the existing
conference agreements) during broadcasts of its men’s basketball games.

2. The purpose of the television broadcasts is to provide local, regional and national
coverage of University athletics while realizing sponsorship revenue

3. The University is currently the benefactor of two (2) television partnerships related to
men'’s basketball game coverage:

a. Cox Sports - the exclusive, local home for URI Basketball.
b. CBS Sports Network Regional broadcasts - an Atlantic - 10 broadcast partner
for regional coverage - games are cleared in Rhode Island on Cox Sports

4. See Appendix F for information regarding television inventory currently being sold
into sponsorship packages by the URI Business Development Office.

5. The Vendor should work diligently to maintain the current partnerships and show
growth in future years. Local broadcasts and/or cable affiliates may be necessary.

6. The Vendor should enhance and/or implement television coverage of University
football, men and women'’s basketball, men and women’s soccer and any other
University sport deemed applicable. These broadcasts should be exposed statewide
with progress towards the whole of New England market. In addition, the opportunity
to create additional programming/inventory is encouraged. The University should
approve any programming/broadcast of this nature. Additionally, vendor should
offer a proposal towards enhancing women’s basketball coverage for home games, as
well as coach’s shows.

7. Television coverage of University Athletic competitions will not include any
productions originating from on-campus, student efforts. University Athletics and the
Harrington School of Communications at URI will continue to work together on non-
commercial broadcasts and various media projects. Students will be granted
permission by University Athletics to transmit various athletic events that are
mutually agreed upon.

COACHES’/UNIVERSITY OF RHODE ISLAND ATHLETICS TELEVISION SHOWS

1. Vendor shall include in its proposal with a description of how it will provide a local
television program featuring the head men’s basketball coach, highlights of recent
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games and stories of interest to fans, which shall be of at least 30 minutes in length.
The purpose of the television shows is to provide local and regional coverage of the
University’s flagship program, to promote University athletics and to realize
sponsorship revenue.

The University is currently the benefactor of one (1) network television partnership
related to the men’s basketball program entitled “Runnin’ Rams Weekly”

The Vendor will be responsible to contract with the Head Men’s Basketball Coach for a
sum of $25,000.00 on an annual basis related to the show(s).

4. See Appendix F for information regarding television inventory currently being sold

into sponsorship packages by the URI Business Development Office.

OFFICIAL WEBSITE ADVERTISING

1.

Athletics website advertising is defined as the right to sell advertising opportunities on
the University’s official commercial athletic website: www.gorhody.com

University reserves the right to contract with any third party for the development of
the official athletic website, currently www.gorhody.com and will protect the
advertising rights portion of the selected vendor.

The University has an existing relationship with Presto Sports
(www.prestosports.com) as the official website provider through the year 2014 with 2
one year renewal options. Presto Sports is contracted to receive 0% of all advertising
revenue generated by URI Business Development office at current. Presto Sports
generates 50% of all advertising revenue generated through their efforts and provides
URI Athletics with 50% of all advertising revenue through their efforts. Inventory
includes (refer to Appendix G):

Skyscraper Ads, Leaderboard Ads & Story Ads

Button Ads & Rotating logo / Ad Graphic

Live Stats Sponsorship

Content Sponsorship

Travel Center Packages

Others - with mutual agreement

o a0 o

The Vendor shall have the right to sell sponsorships on the University of Rhode Island
Athletics’ official commercial athletic website. Vendor shall describe its overall
approach with respect to website advertising. The Vendor shall not partner with any
other online store, either on the official website or via any other form of advertising
which will compete with the URI Athletics’ official on-line provider, the URI Bookstore
(Rams Zone Gift Shop).

The University will retain rights to all non-advertisement revenue generated through

the contract with Presto Sports, such as but not limited to: All - Access video, Auctions,
DVD Sales, On-Line Store and Specialty Stores and Photo Buying offers.
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6. The Vendor shall have the right to sell sponsorships on the Ryan Center’s Official
website (www.theryancenter.com) and the Boss Ice Arena’s Official website
(www.bossicearena.com) Vendor shall describe its overall approach with respect to

website advertising. In addition to current website sponsorship inventory available,
the vendor, at its expense, will also have the right to create and sell new sponsorship
opportunities as approved by the University to include but not limited to: skyscraper
ads, leader board ads and story ads, button ads, content sponsorships and others with
mutual agreement.

ADDITIONAL INCENTIVES

1. In addition to the Vendor’s financial proposal, Vendor shall describe how it shall
provide the following additional incentives as discussed on more detail below:

2. Outdoor Advertising

a.

Vendor shall describe what outdoor advertising it will provide to University for
use each year and for what value. This outdoor advertising will be made
available to University on a space available basis, at the sole discretion of the
Vendor. University shall direct the Vendor on creative and production aspects of
the advertising and shall be responsible for all creative, installation and
production costs relating thereto.

3. Capital Investment

d.

Vendor shall describe what, if any, improvements are required to increase the
revenues to the University and how the construction and funding of
improvements shall be governed. Vendor is invited to describe how it would
address what University perceives as its priority improvements such as: new
video scorers’ tables, new video ribbon boards at the Ryan Center, new
scoreboard/video board displays at the Ryan Center. (Potential for a Center
Hung Scoreboard/Video Board), video production equipment and other capital
improvements as Vendor may suggest.

4. Radio Promotion

a.

Vendor shall contribute promotional support to University in the form of
placement of commercial advertising time and promotion. The Radio Ads shall
be at no cost to the University.

The Radio Ads shall be for the improvement of community relationships,
enhancing support for University, encouraging ticket sales and activities as
mutually agreed upon by University and the Vendor. Promotional inventory
may not be resold or used to fulfill any University contracts.

University and the Vendor shall work together to schedule the promotional time
based on commercial availability on the Rhody Rams Radio Network, the
Flagship Station and Network Affiliates. Radio Ads may run in and outside of
University of Rhode Island programming.
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5. Television Promotion

a.

d.

Vendor shall contribute promotional support to University in the form of
placement of commercial advertising time and promotion. The Television Ads
shall be at no cost to University.

The Television Ads shall be for the improvement of community relationships,
enhancing support for University, encouraging ticket sales and activities as
mutually agreed upon by University and the Vendor. Promotional inventory
may not be resold or used to fulfill any University contracts.

University and the Vendor shall work together to schedule the promotional time
based on commercial availability with University media partners for television.
TV Ads may run in and outside of University of Rhode Island programming.

Any such contract for Television Ads shall be subject to any applicable terms in
the current and applicable conference agreements.

6. Print, Newspaper and New Media promotion

a. Vendor shall contribute promotional support to University in the form of

placement of promotions and commercial advertising in print and new
electronic media advertising. These ads shall be at no cost to University.

The Ads shall be for the improvement of community relationships, enhancing
support for University, encouraging ticket sales and activities as mutually
agreed upon by University and the Vendor. Promotional inventory may not be
resold or used to fulfill any University contracts.

OTHER INVENTORY

1. The University reserves the right to approve or disapprove on any and all new

2.

Inventory as it relates to the University and this RFP. The University shall work closely
with the Vendor to create new and energetic inventory on an annual basis.

As new opportunities evolve at the Ryan Center and Boss Ice Arena in areas of ticket
systems, food and beverage, new or added signage inventory and technology, wireless

internet, negotiations will be handled directly with the Venue General Manager.

University Marks and Logos (See Appendix D for licensing logo and trademark
agreement):

a. Vendor may use the name, logo and other approved insignia in connection with

the services and duties outlined in the RFP except for sale and resale of any
merchandise. The University must approve any and all use of the University’s
trademarks, including name and any logo(s) in advance.

4. Post Season Highlight DVD’s
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a. The Vendor may produce a season-ending highlight video/DVD for mutually
agreed sports for sale to the general public. Vendor shall assume all costs
associated with the promotion and sale of said video/DVD. Sale of the
video/DVD shall begin immediately after the conclusion of the championship
game with delivery expected within six to eight weeks after the game. For other
sports, the University and the Vendor shall jointly determine which season is
worthy of a postseason video for sale.

GENERAL SCOPE OF WORK TO BE PREFORMED:
The following is a list of appendices — attached as a separate document.

HENNENEEE

APPENDIX A - Sponsorship Inventory

APPENDIX B - Print/Collateral Materials

APPENDIX C - Financial Offer Requirements

APPENDIX D - University Licensing Agreement

APPENDIX E - Existing Corporate Sponsorship Agreements

APPENDIX F - Current Radio and Television Agreements

APPENDIX G - Athletic Website, Sponsorship Inventory

APPENDIX H - University Publications Agreement related to Print/Collateral
Materials

CURRENT EXISTING PARTNERSHIPS

1.

Vendor shall work directly with the University to honor and/or renegotiate current
partnerships as well as assisting with the identification of future partners. The
University agrees to provide assistance to the Vendor in facilitating a smooth transition
of the management of the Corporate Sponsorship program from the University to the
Vendor. The Vendor and the University shall determine on an annual basis, the
financial level deemed necessary for sponsors to be considered a Corporate Partner.
The University before sponsor shall approve all promotional materials or Vendor
fulfills such promotional activity.

Refer to Appendix E for the details pertaining to the current existing sponsorship
agreements.

This RFP does not include the footwear and apparel category (currently Adidas) or
future footwear and apparel rights.

This RFP does not include the soft drink provider (pouring rights) category (currently
Pepsi) or future soft drink provider/pouring rights.

PROJECT KEY COMPONENTS:

1.

Vendor will be expected to maximize revenue from all available inventory including:

0 Athletics day of game and season long advertising and sponsorship opportunities

0 Ryan Center, Boss Ice Arena and Route 138 signage, advertising and sponsorship
opportunities

0 Naming rights for agreed upon inventory

0 Concession sponsorship opportunities

0 Ticket sponsorship opportunities
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0 Other opportunities to be determined
2. Create opportunities at all levels of marketing and media rights and sponsorships
3. Expand the University’s brands to encompass regional and national opportunities

4. Develop innovative initiatives to create sources of new revenue and increase current
revenue streams.

5. Represent the best interests of, and provide the most competitive compensation to, the
University for the right to commercially exploit the marketing and media rights in
areas of radio, television, corporate sponsorships, signage, event promotion,
publications, the internet and new media.

6. Develop and implement a reporting plan that will keep appropriate Athletic and
University staff informed of progress made in the program and its impact on
sponsorship/marketing revenue.

7. Provide services that are in strict compliance with the NCAA, the Colonial Athletic
Association (for football), the Atlantic - 10 (all other sports) and the Northeast
Conference (for football starting in '13)

PROPOSAL QUESTIONS & SUBMISSION

Questions, in Microsoft Word Format, concerning this solicitation, may be e-mailed to the
Division of Purchases at questions@purchasing.ri.gov no later than the date & Time indicated on
page 1 of this solicitation. Please reference the RFP # on all correspondence.

Responses to questions received, if any, will be provided, as an Addendum to this RFQ, and posted
on the Rhode Island Division of Purchases website at www.purchasing.ri.gov. It is the responsibility
of all interested parties to download this additional information. If technical assistance is required
to download, call the Help desk at (401)574-8100.

Responses to this solicitation to provide the required services must be received by the Division of
Purchases on or before the date & time indicated on page one of this document.

Responses (a clearly marked original plus five (5) copies should be mailed or hand-delivered in a
sealed envelope marked RFP #7449645: Promotions, Sponsorship, Media and Corporate Rights” to

RI Dept. of Administration
Division of Purchases, 2nd floor
One Capitol Hill

Providence, R1 02908-5855

NOTE: Proposals received after the above-referenced due date and time will not be considered.
Proposals misdirected to other State locations or which are otherwise not presented in the Division
of Purchases by the scheduled due date and time will be determined to be late and may not be
considered. Proposals faxed, or emailed, to the Division of Purchases will not be considered. The
“official” time clock is located in the reception area for the Division of Purchases. (Please be
advised that FedEx/UPS do not always arrive by 10:30 am, you would be smart to send your
submission to arrive at least one day early)
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RESPONSE CONTENTS

Responses should include the following:

A completed and signed three-page RIVIP generated bidder certification cover sheet
(downloaded from the RI Division of Purchases Internet home page at
www.purchasing.ri.gov

A completed and signed W-9 Form downloaded from the RI Division of Purchases Internet
home page at www.purchasing.ri.gov

A separate, signed and sealed, Financial Proposal reflecting the revenue structure proposed
for this scope of service as referenced in Appendix C — Financial Proposal

A separate Technical Proposal describing the background, qualifications, and experience
with and for similar programs, as well as the work plan or approach proposed for this
requirement.

In addition to the multiple hard copies of proposals required, Respondents are requested to
provide their proposal in electronic format (CDRom or Diskette). Microsoft Word / Excel
OR PDF format is preferable. Only 1 electronic copy is requested.

EVALUATION CRITERIA

Responses will be evaluated in two parts. Part one will require the technical submission and will be
evaluated on the following criteria:

The Technical Proposal must contain the following sections:
a. Executive Summary

The Executive Summary is intended to highlight the contents of the Technical Proposal
and to provide State evaluators with a broad understanding of the offeror's technical
approach and ability.

b. Offeror's Organization and Staffing

This section shall include identification of all staff and/or subcontractors proposed as
members of the project team, and the duties, responsibilities, and concentration of effort
which apply to each (as well as resumes, curricula vitae or statements of prior experience
and qualification).

c. Work Plan/Approach Proposed
This section shall describe the offeror's understanding of the State's requirement,
including the result(s) intended and desired, the approach and/or methodology to be

employed and a work plan for accomplishing the results proposed. The description of
approach shall discuss and justify the approach proposed to be taken for each task, and
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e.

the technical issues that will or maybe confronted at each stage on the project. The work
plan description shall include a detailed proposed project schedule (by task and subtask),
a list of tasks, activities, and/or milestones that will be employed to administer the
project, the assignment of staff members and concentration of effort for each, and the
attributable deliverables for each and will identify and describe what type of tutor
training methodology will be utilized in the program.

Previous Experience and Background, including the following information:

i. A comprehensive listing of similar projects undertaken and/or similar clients served,
including a brief description of the projects;

ii. A description of the business background of the offeror (and all subcontractors
proposed), including a description of their financial position.

The offeror's status as a Minority Business Enterprise (MBE), certified by the
Rhode Island Department of Administration, and/or a subcontracting plan which
addresses the State's goal of ten per cent (10%) participation by MBE’s in all State
procurements. Questions concerning this requirement should be address to Charles

Newton, M.B.E. Officer, at (401) 222 6253.
SECTION 5 - EVALUATION AND SELECTION

The State will commission a Technical Review Committee, which will evaluate and score
all proposals, using the following criteria:

Criteria Possible Points
CAPABILITY OF GENERAL SCOPE OF WORK 10
e QOverall quality of proposal being offered 10
CAPABILITY OF SPECIFIC REQUIREMENTS 35
e Overview of company & a demonstration of like 7
properties
e COverview of organizational chart & structure to be 7
implemented on site
e Design & implementation of sales approach 7
e Integration of capital improvements to the Ryan 7

Center & Meade Stadium

e Overall plan for listed specific requirements /
QUALITY OF WORK PLAN 15
e Time frame for implementation of property 5
e Overall work plan for property 5
e Definition of revenue generation specifically 5
related to contractual terms
Total Possible Technical Points 60 Points

FINANCIAL PROPOSAL
e (Compensation - a minimum guaranteed royalty
payment and/or a percentage royalty based on a

19




specific percentage of annual revenues

e Specific opportunities for barter & trade
agreements

e Other benefits to University such as advertising,
promotion, publicity, and other value added
services.

Total Possible Points 40 Points

All OFFERERS must receive a minimum score of 50 points on the technical
submission. Offers not scoring at least 50 points will not be considered further.

A Technical Review Sub-Committee will review all submissions. After review, one or
more OFFERERs may be invited to present to the sub-committee and answer questions.

Proposals found to be technically or substantially non-responsive at any point in the

evaluation process will be rejected and not considered further. The State reserves the right to reject
any or all proposals submitted, to award on the basis of cost alone, to waive any informality in any
vendor’s proposal, and to act in its best interest.

The State may, at its sole option, elect to require presentation(s) by offerors clearly in
consideration for award.

The ranked findings and selection recommendation will be submitted to the State’s
Purchasing Agent, or her designee, for final selection consideration.

END
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State of Rhode Island and Providence Plantations
Department of Transpertation

Notice to Contractors
Special Provisions
Proposal
Contract Agreement
Contract Bond

for the Performance of

Rhode Island Contract Number: 2012-CH-010

Rhode Island Federal-Aid\State-Aid Project HPP-4363(002)
Numbers:

Project: Northwest Bike T'rail / Woonasquatucket River Bikeway C-4
Limits: The project limits are from the end of the existing bike path on King Phillip Road at Button
Hole Golf Course to the pedestrian bridge at Merino Park totaling approximately 11,900 feet.

City/Town: Providence

County: PROVIDENCE

Submitted By:

Address:

Name of Surety:

Total Bid:

(BIDDER MUST FILL IN ALL ABOVE SPACES)

The basis of award of the Contract will be the total bid for all quantities of work in the proposal subject to review and
correction as provided for in the Rbode Island Department of Transportation Standard Specifications for Road and Bridge
Construction and Standard Details

NOTE: The State of Rhode Island Standard Specifications for Road and Bridge Construction and Standard Details consists
of the following:

- The Rhode Island Standard Specifications for Road and Bridge Construction, Amended December 2010, with all
revisions,

- The Rhode Island Standard Details, 1998 Edition, with all revisions.
- The Rhode Island Bridge Standard Details, 2010 Edition, with all revisions.
- The Divisicn of Purchases Procurement Regulations Adopted December 2010

* Refer to Section 12.102.05 FREPARAYION OF PROPOSAL of the STATE OF RHODE ISLAND
PROCUREMENT REGUEA TIONS regarding the use of Quest Lite software for bid preparation.

The above documents may be obtained at the Rhode Island Department of Transportation, Contracts and Specifications
Office, upon request
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STAIE OF RHODE ISLAND AND PROVIDENCE PLANTATIONS
DEPARTMENT OF ADMINISTRATION - DIVISION OF PURCHASES

NOTICE TO HIGHWAY AND BRIDGE CONTRACTORS

Sealed Proposals addressed to the State Purchasing Agent, Rhode Island Department of Administration, Division of
Purchases, One Capitol Hill, Providence, Rhode Island 02503, will be opened and read in: public on May 23, 2012 at
1:00PM. All bidders MUST register online at www purchasing ri.gov. A Bidder Certification Cover Sheet MUST
accompany each bid. Bid item description and quantities estimated for this project will also be available online  Should you
need assistance in registering or downloading a bid, call (401) 222-3766, Failure to comply will result in mandatory
disqualification per Item 4 of Section 12.102.12 of the Division of Purchases Procurement Regulations Adopted December
2010 and RI General Law 37-2-17 which references the RT Vendor Information Program (RIVIP).

DES TION: on this project include t is not limited_to, construction of a new hi ingus concrete
bike path consisting of 2" bitumninous surface course Class 1-2, 2" bituminous base course, 12" gravel subbase,
grading for both_cuts and fills, construction of modular retaining walls, insfallation and maintenanee of erosion
control measures, construction of one new bridge, cold plane and overlay of Mancini Drive. installation of
handicapped ramps, installation of signage and pavement markings, seeding, plantable soil, planting trees, shrubs,
flowers. and any incidentals necessary to complete the project.

The Confractor will be required, in a danee with the provisions of the Disadvaniaged Business Enterprise
Affirmative Action Certification for Contractors and Consuliants, to meet the established Race-Conscious Goal, or
Contract Goal, of not less than 12.00_percent of the contract bid price. to the Contractors, Subconiractors, and/or

li ich qualify isadvantaged Buginess Enferpri 's). Failar i ontractor t trate
every good faith effort in fulfilling its DBE itment during the construction i ill result in ] ction in
contract pa nts by the am determin ultiplying the awarded contract va the establish E

ercentage, apd subiracting the dollar valn 1 ork ac Iy performed by DBE contractors. This action will
ot preck OT from imposing sanction, er: remedies avajlable as specified in paragraph (NC) of the

Disadvantaged Business ¥nterprise Affirmative Action Certification for Confractors and Consultants,

Computer Disks for competitive bidding for the above described work will be furnished by the Department of
Transportation, Division of Administrative Services, Contracts & Specifications Office, Room 108, Two Capitol Hill,
Providence, Rhode Island, 02903, Tel Number (401} 222-2495. The Plans, Specifications and Special Provisions may also
be examined on or after May 2, 2012 every weekday except holidays between the hours of 8:00 AM and 4:00 PM

tanda ecification: ad and Bridge Constructi ampilations of A d 8 ecnficatl ired
Contract visions for al-Aid Constryction Contract neral Provisi e Island Detail
hod I a nd tan Fl etails, F a Wa eRat act-Specifi 1 Provisi n Jgh Sgeclﬁ
e ¢ Lite bi

e u it
software and a Quest Lite User Manual. Only complete bi h d packages will be issued,

}‘ropsectwe Bidders are berel_)y notlﬁed that all guestmng pertammg 1o this ( ;ontract must be submltted to the
i h s

the Questions & Answers Menn located within the "Confracting” then "CantractO ortunities” link. Responses to

the submitted questions will also he posted under this link. PHONE CALLS WILL NOT BE ACCEPTED.

For help with RIDOT's Quest Lite bid preparation softwar please contact the Contracts & Specifications Office,
Room _108. Two Capitol Hill, Providence, Rhode Island. 02903, Tel. Number (401)-222-2495 or g-mail

Quest@dot.yi.gov.

Please also note that all Bidding Documents required to be submitted and in. fact submitted to the Purchasing Agent as part
of a bid will be considered retumed to the State and need not be retarned to RIDOT.




A bid bond payable to the State of Rhode Island, in the amount of 5% of the total or gross sum of the bid must be furnished
by each bidder. The Proposal Guaranty will be furnished by surety companies authorized/licensed to do business in the
State of Rhode Island The State reserves the right to retain the surety of all bidders until the successful bidder enters into
the Contract or unfil such time as the award or cancellation of the Contract is announced at which point Sureties will be
retarned to all bidders by the State of Rhode Istand. A performance bond of one hundred (100) percent of the contract price
with a satisfactory surety company will be required of the successful bidder. All surety companies st be listed with The
Department of the Treasury, Fiscal Services, Circular 570, {Latest Revision published by the Federal Register). The
Department of Transportation reserves the right to reject any or all bids

Required Contract Provisions - The attention of prospective bidders is called to the fact that this project is to be bid upon and
the contract exectried subject to all applicable federal laws and regulations for carrying out the provisions of the Federal-Aid
Highway program..

Wages of labor on Federal -Aid Highway Projects - the prevailing rate of wages for laborers and mechanics employed by
contractors or subcontzactors on the initial construction of highway projects on the Federal - Aid Highway System,
authorized under the Federal Highway Act of 1968, shall be paid wages at rates not less than those prevailing on the same
type of work on simmilar construction in the immediate locality as determined by the United States Secretary of Labor, in
accordance with the Act of August 30, 1935, known as the Davis - Bacon Act, uncer Decision Nos 1 through 6 as
applicable

Prevailing wage rates and Davis - Bacon Wage Determination Reference Materials are available online at

www purchasing i gov. It is advisable to print only the pages applicable to this bid; the rates active on the Rhode Island
Vendor Information Program's bid solicitation date for this project are applicable for the duration of the contract resulting
{from this bid

Work Hours Act of 1962 - This contract is subject to Work Hours Act ¢f 1962, Public Law 87-581 and implementing
regulations,

Pre-Bid Conference - A Pre-Bid Conference will be held in Providence, Rhode Island, at RIDOT Traffic Management
Center Conference Room on May 10, 2012 at :00AM, for the purpose of reviewing construction problems and/or
operations concerning the project. Individuals requesting interpreter services for the hearing impaired must notify 401-222-
4971 (T D D)) a minimum of at least three (3} business days, seventy-two (72) hours prior to the conference date




SPECIAL NOTE

ANY REFERENCE I'O THE RHODE ISLAND DEPARTMENT OF PUBLIC WORKS OR THE
DIRECTOR OF PUBLIC WORKS SHOULD BE REVISED TO THE RHODE ISLAND
DEPARTMENT OF TRANSPORTATION AND THE DIRECTOR OF TRANSPORTATION
RESPECTIVELY

NOTICE TO ALL BIDDERS

The Rhode Island Department of Transportation, in accordance with Title VI of the Civil Rights Act of
1964, 42 U.S.C. §§ 2000d - 2000d-4 and 49 C.F R. Part 21, Nondiscrimination in Federally-Assisted
Prograrns of the Department of Transportation - Effectuation of Title VI of the Civil Rights Act of
1964, issued pursuant {o such Act, hereby notifies all bidders that it will affirmatively insure that in any
contract entered into pursuant to this advertisement, Disadvantaged Business Enterprises will be
afforded full opportunity to submit bids in response to this invitation and will not be diseriminated
against on the grounds of race, color, sex, national origin, age, o1 disability in consideration for an
award.

To report bid rigging activities call: 1-800-424-9071

The U S. Department of Transportation (DOT) operates the above toll-free hotline Monday through
Friday, 8:00 am. to 5:00 p.m, eastern time. Anyone with knowledge of possible bid rigging, bidder
coltusion, or other fraudulent activities should use the hotline to report such activities

* The hotline is part of the DOT's continuing effort to identify, and investigate highway construction
contract fraud and abuse and is operated under the direction of the DOT Inspector General. All
information will be treated confidentially and caller anonymity will be respected.




Page ] of 4 TItem List Date: 412612012
Estimate Name - Advertising
Project Name - Northwest Bike Trail / Woonasquatucket River Bikeway C4
R I Contract No. - 2012-CH-010
FAP Nos. - HPP-4868(002)
Seq Item
No. Code Description Quantity UM
001 201.0320 CLEARING AND GRUBBING 500 ACRE
002 201 0401 REMOVE AND DISPOSE GRANIIE CURB 98.00 LF
003 201 0403 REMOVE AND DISPOSE SIDEWALKS 150.00 SY
004 2010415 REMOVE AND DISPOSE GUARDRAIL AND POSI ALL TYPES 166 00 LF
005 201 0418 REMOVE AND DISPOSE HYDRANI 200 EACH
006 2010415 REMOVE AND DISPOSE FENCE 38100 LF
007 201.0433 REMOVE AND DISPOSE BOLLARD 1.00 EACH
008 201.0602 REMOVE AND STOCKPILE GROUND MOUNIED SIGNS 100 EACH
009 2019901 REMOVE AND DISPOSE SILT FENCE 400.90 LF
010 2020100 EARTH EXCAVATION 1,67500 CY
011 2020700 COMMON BORROW 427500 CY
012 202.0800 GRAVEL BORROW 18500 CY
013 2025901 HEALIH AND SAFEIY PLAN 10018
014 2029902 LOAD AND HAUL CONTAMINATED SOIL 42300 TON
015 2029903 DISPOSAL OF CONTAMINAIED SOIL 42300 TON
0l 2029904 SOIL SAMPLING 6.00 EACH
017 2030110 STRUCIURAL EXCAVATION EARTH DRY 220.00 CY
018 203.0530 DEWATERING 100 LS
019 204 0100 ITRIMMING AND FINE GRADING 5,520.00 5Y
020 2951000 PERMANENT SIEEL SHEEIING 2,260 00 SF
021 206.0230 BALED HAY EROSION CHECK AND SI.T FENCE COMBINED 3,400.00 LF
STANDARD 6.3 .0

022 2069901 COMPOST FILTER SOCK 4,875.00 LF
023 2070210 STONE CHECK DAMS 22.00 CF
024 2080100 DEWATERING BASIN STANDARD 9.7.0 70 00 SE
025 2099901 SILT SACK 1000 EACH
026 211.0100 CONSIRUCTIION ACCESSES STANDARD 990 310600 SY
027 2122000 CLEANING AND MAINTENANCE OF EROSION CONIROLS 100 LS
028 3020100 GRAVEL BORROW SUBBASE COURSE 1,763.00 CY
029 4010100 BITUMINGUS BASE COURSE 425.00 TON
030 4010200 BITUMINOUS SURFACE COURSE TYPE I-1 442 00 TON
031 4010300 BITUMINQUS SURFACE COURSE TYPEI-2 42900 TON
032 4010400 BRIDGE BINDER 600 TON

TR




Page 2 of 4 Ttem List Date: 4/26/2012
Estimate Name - Advertising
Project Name - Nosibwest Bike Trail / Woonasquatucket River Bikeway C-4
R I Cortract No. - 2012-CH-010
FAP Nos. - HPP-4868(002)
Seq Item
No. Code Descxiption Quantity UM
033 4019901 BITUMINOUS ASPHALT FOR MISCELLANEOUS WORK 10000 TON
034 4030300 ASPHALT EMULSION TACK COAI 3,280.00 SY
035 7010318 REINFORCED CONCRETE PIPE M 170 CLASS IT 18 INCH 6000 LF
036 702.0517 FRAME AND GRATIE, STANDARD 632 6.00 EACH
037 7020625 PRECASI CATCHBASIN & SQUARE STANDARD 4 3.0 1.00 EACH
038 7071900 ADIUSI FRAME & COVER TO GRADE 4,00 EACH
039 7090200 CONCRETE HEADWALLS FOR PIPE CULVERTS STANDARD 2 1.0 1500 CY
040 7138269 ADJUSI WAIER GATE BOXES 0 GRADE 400 EACH
041 7138300 ADJUST GAS GATE BOXES TO GRADE 400 EACH
042 804.1230 H PILES FURNISH & DRIVE 14 INCH 89 LB/FT 2,210 00 LF
043 8042120 PILEPOINTS FOR HPILES 14 INCHX 83 1LB/FT 38 00 EACH
044 806 1500 TIMBER FOR CURBS, RAILS & POSTS 1,880.00 BM
045 8080502 CONCREIE SUBSTRUCTURE CLASS XX 3/4" ABUT FOOTING 3800 CY
046 808 0504 CONCRETE SUBSTRUCIURE CLASS XX 3/4" WALL FOOTING 1600 CY
047 808 0505 CONCRETE SUBSTRUCIURE CLASS HP 3/4" WALL STEMS 1800 CY
048 808 0506 CONCRETE SUBSTRUCTURE CLASS HP 3/4" ABUT STEMS 2200 CY
049 808 0602 CONCRETE SUBSIRUCTURE CLASS HP 3/4" BACKWALLS 200 CY
050 808 1501 CONCRETE SUPERSTRUCTURE CLASS HP 3/4" BRIDGE DECKS 1600 CY
051 2081670 POLYUREIHANE JOINI SEAT ANT 290.00 CI
052 8109901 GALVANIZED BAR REINFORCEMENT FOR STRUCTURES 11,700 00 1BS
053 813.0100 DAMPPROOFING 8000 SY
054 8130200 PREFORMED WATERPROOFING MEMBRANE 75.00 SY
055 8130300 COLD APPLIED LIQUID MEMBRANE 2100 8Y
056 8240121 AASHTO M270 GRADE 36 SIEEL FURNISH FABRICATE AND ERECT 9,050 00 LBS
ROLLED SIMPLE SPANS

057 8240620 WELDED STUD SHEAR CONNECTIORS 3/4 INCH DIAMETER 180.00 EACH
058 8258045 PAINTING SIRUCTURAL STEEL 62000 SF
059 8280303 BLASTOMERIC BEARINGS LAMINATED 600 EACH
060 901 0151 TERMINAIL END SECIION SINGLE FACE STANDARID 3432 1 60 EACH
041 9010193 GUARDRAIL STEEL BEAM SINGLE FACE STANDARD 342§ 132.00 LF
062 901.5900 POST AND BEAM FENCE 20600 LT
063 90195501 WOOD RAIL FENCE 2,32¢.00 LF
064 9019902 FENCE POST 200 EACH




Page 3 of 4 Item List Date: 4/26/2012
Estimate Name - Advertising
Project Name - Northwest Bike Trail / Woonasquatucket River Bikeway C-4
R 1. Contract No. - 2012-CH-010
FAP Nos. - HPP-4868(002)
Seq Item
No. Code Description Quantity UM
065 9015903 WOOD RAIL 12000 LF
066 901.9904 WOOD GUARD RAIL 3000 LF
067 9019905 CONCRETE POST SLEEVE 230.00 EACH
068 903 9901 ACCESS CONTROL GATE 1.00 EACH
069 9049501 ORANGE TEMPORARY CONSIRUCTION BARRIER 2,240 00 LF
070 9050110 PORILAND CEMENT SIDEWALK MONOLITHIC STANDARD 43.1.0 18.00 CY
071 9050130 PORILAND CEMENT CONCRETE MEDIAN 4" MONOLITHIC 900 CY
072 906.0602 BITUMINOUS BERM STANDARD 751 34.00 LE
073 9069901 GRANITE CURB, QUARRY SPLIT STRAIGHI, 7" WIDE 5000 LF
074 9069902 GRANIIE CURR, QUARRY SPLIT CIRCULAR, 7" WIDE 5200 LF
075 9069903 6 GRANIIE TRANSITION CURB, QUARRY SPLIT SPECIAL 14.00 EACH
TRANSITION 7" WIDE
076 9069904 GRANITE WHEELCHAIR RAMP CURR, 7" WIDE 400 EACH
077 9070100 A TER FOR DUST CONIROL 10000 MGA
078 9109901 MODULAR WALL 670 00 SF
S079 910.9902 REINFORCED MODULAR WATL 4,380 00 SF
080 9145010 FLAGPERSONS 40000 MHRS
081 914 5020 FLAGPERSONS - OVERTIME 30 00 MHRS
082 9200055 PLACED STONE RIPRAP R-3,R-4, R-5 STANDARD 8.3.0 5300 §Y
083 9200135 BEDDING FOR RIPRAP FS-2 STANDARD 8.3 0 15500 SY
084 920.0200 FILTER FABRIC FOR RIP-RAP 155.00 8Y
085 9209901 REMOVE AND DISPOSE RIPRAP 17000 SY
086 922.0100 TEMPORARY CONSTRUCIION SIGNS STANDARD 29.1.0 AND 27.1.1 70 00 SF
087 923.0200 FLUORESCENT TRAFFIC CONES STANDARD 26.10 50.00 EACH
088 9290110 FIELD OFFICE 12 00 PMO
089 9310110 CLEANING AND SWEEPING PAVEMENT 11500 HSY
090 9320100 CUTTING AND MATCHING ASPHALT 150.00 LF
091 9320200 FULL-DFPTH SAWCUT OF BITUMINOUS PAVEMEN 77000 LT
092 9320220 FULL DEPTH SAWCUT OF BITUMINOUS SIDEWALK/DRIVEWAY 2000 LF
093 9320230 FULL DEPTH SAWCUT OF PORTLAND CEMENT CONCRETE 1000 LF
SIDEWALK/DRIVEWAY
094 9350400 REMOVING BITUMINOUS PAVEMENT BY MICRO MILLING 4,060 00 8Y
095 9360110 MOBILIZATION 100 LS




Page 4 of 4 Item List Date; 4/26/2012
Estimnate Name - Advertising
Project Name - Northwest Bike Trail / Woonasquatacket River Bikeway C-4
R L Contract No. - 2012-CH-016
FAP Nos. - HPP-4868(002)

Seq Item

No. Code Description Quantity UM
096 9370200 MAINTENANCE AND MOVEMENT TRAFFIC PROTECTION 10018
097 942 0100 DEIECTABLE WARNING SYSTEMS SIANDARD 48 1.0 14.00 SF

098 943.0200 TRAINEE MAN-HOURS 1,500.00 MHRS
8099 1010102 LOAM BORROW 4 INCHES DEEFP 3,51000 SY
5100 1020102 RESIDENTIAL SEEDING (IYFE 2) 3,510.00 SY
S101 1450502 ADHESIVE MULCH STABILIZER 100 ACRE
102 L05.0505 EROSION CONIROL BLANKET 20000 SY
5103 1069901 AMALANCHIER CANADENSIS (SHADBLOW SERVICEBERRY), 6-7' 6.00 EACII

HT ,B&B
$104 L066.9902 LIRIODENDRON TULIPIFERA, TULIP TREE, 2 5-3" CAL , B&B 1800 EACH
S105 1.06.9903 CORNUS FLORIDA "CHEROKEE PRINCESS", CHEROKEE PRINCESS 3.00 EACH
FLOWERING DOGWOOD, 1 5-2" CAL , B&B

5106 1.069904 TUNIPERUS VIRGINIANA, EASTERN RED CEDAR, 5-6' H1 , B&B 1100 EACH
$107 1069905 ASTER NOVAE-ANGLIAE, NEW ENGLAND ASTER, #1 CONTAINER 16000 EACH
S108 10695906 CLEIHRA ALNIFOLIA, SWEET PEPPERBUSH, 3-3 5' HI , CONTAINER 2300 EACH
109 L15.9901 STEEL PIPE BOLLARD 400 EACH
110 1150100 DIRECTIONAL REGULATORY AND WARNING SIGNS 170.00 SF

111 1151000 STREETI SIGN ASSEMBLY SID. 2461 200 BACH
112 1159901 REMOVE AND STACK EXISTING SIGN AND POST 1.00 EACH
113 1202004 4 INCH EPOXY RESIN PAVEMENI MARXTINGS WHITE 5,150.00 LF
114 T20.2012 12 INCH EPOXY RESIN PAVEMENT MARKINGS WHITE 160.00 LF

115 1202014 4 INCH EPOXY RESIN PAVEMENT MARKINGS YELLOW 1,500 00 LF
116 1209901 EPOXY RESIN PAVEMENT MARKINGS WORbS "STOP AHEAD" ON 3.00 EACH

BIXKE PATH




RHODE ISLAND DEPARTMENT OF TRANSPORTATION

* THIS IS A DISK-BASED BID *
ELECTRONIC BIDDING
PROCEDURE NOTICE

ALL BID OFFERS MUST BE PREPARED USING THE QUEST LITE BID
PREPARATION SOFTWARE PACKAGE

Ridders MUST register in person at the RIDOT Contract Administration
office to obtain the necessary Bidder Registration and Digital ID codes for

the Quest Lite sofiware.

RIDOT Provides: Bidder Must Submit:
NUTICE T
CONTRACTORS
FROBIEA
CONTRACE
AGREEMENT
Datem
Sigmotuic.
2 High-Density Completed &
cD Plans (on CD) Compact Disks  Signed Proposal
{CDs) w/Quest Lite (Hard Copy)
Bid “zip” file™ __ o
' RIVIP
Centification
Surety
(Bid Fomm
Bond)
Contract Documents DOQ Report _,__ o B
{on CD) {on GD) Bid Surety Completed & Signed
{Hard Copy) {Hard Copy}

Contact the Contracts & Specifications Office at 222-2495 fo request
{echnical assistance on issues directly related to the Quest Lite software
Office Hours: 8:00 AM -- 4:00 PM

**Refer to the RIDOA “Notice to Contractors” for additio nal information on the
«pyblic Copy” submission requirements.

NOC BID OFFER WILL BE CONSIDERED

UNLESS ACCOMPANIED BY A COMPAGCT DISK (CD}

CONTAINING THE BID PROPQSAL FILE

GENERATED BY THE QUEST LITE BID PREPARATION SOFTWARE

Failure to comply will result in a mandatory disquaification per Section 12 102 67 of the RI
Dept of Administration Division of Purchases Procurement Regulations

Revision 02/25/11



Rhode Island Department of Transportation (RIDOT)

Notice to Contractors

THIS IS A DISK-BASED BID

Bid offers will be accepted only on a CD generated by RIDOT-supplied software called
Quest Lite; each CD must be accompanied by a hard copy signed offer printed from the
software and submitted at the Bid Opening Minimum computer hardware and operating
system requirements are listed here Training is strongly recommended for all new bidders
and others unfamiliar with these procedures. SEE BELOW.

CONTACT: RIDOT CONTRACTS & SPECIFICATIONS

3.

Rm 108, Two Capitol Hill, Providence, Rl 02803
Phone: 401-222-2495
Hours: Mon — Fri, 8:00AM - 4:00PM

Required Registration Codes for Each Bidder.

Ragistration Codes for RIDOT software are hecessary to install and use the software; a firm only needs to
register ance to acquire secure, unique bidder identification cedes to be used with ali RIDOT disk-based
construction project bids Bidders must retain these codes for future use,

The required Quest Lite installation software and all applicable

Contract Documents are provided on a CD-ROM.

The Contract Documents include the RI DOA Division of Purchases Procurement Regulations, Rl
Standard Specifications, Amended December 2010 and all revisions, the RI Standard Details for Highway
ard Bridge Construction, Bridge Standard Details, General Provisions, Special Provisions, Distribution of
Quartities and Engineering Plans, and all other applicable documents

Minimum Computer Hardware and Operating System Requirements.
Windows XP SP2 w/Pentium IV processor

CD-ROM Drive, Floppy Drive, Printer & 15 Monitor (17" recommendad}

20GB Hard Disk with 1GB free (40 GB with 5 GB free recommended)

512 MB RAM (1 GB recommended)

32 MB Videc Card (64 MB SVGA recommended)

Internet Explorer 6 0 SF 2

Addenda, when necessary, are available on Purchases’ RIVIP website.

at: hitp/fwww.purchasing ri.gov/RIVIP/BidSearch.asp
RIDOT wili make all necessary addenda available at Purchases' web site It is the plan-holders
responsibility to poll the RIVIP to keep up-to-date on addenda

Training may be requested up to three days prior to the Bid Opening.
Training is provided on request Arrangements must be made through the RIDOT Contracts &
Spacifications Office at least three (3) days pricr to the Bid Opening of the project

Technical Support.
Assistance is available upeon request by contacting the Contracts & Specifications effice during work

hours or emailing Quest@dot.ri.gov
01/25/2011




"NOTICETO
HIGHWAY AND BRIDGE

- CONTRACTORS

Rhode Island Department of Transportation (RIDOT)
Contracts and Specifications

ELECTRONIC BIDDING
PROCEDURES

QUEST LITE UPGRADE

Effective January 1, 2011, bid offers for all RIDOT CGontracts requiring the use of

the Department's Quest Lite bid preparation software MUST be prepared using
Quest Lite Version 040408 (2.8.4) Failure o comply with this requirement could

result in the disqualification of your bid offer,

Full installation and upgrade-only software packages, including installation
directions, for Quest Lite Version 040408 (2.8.4) will be provided on the Project
Advertising CD’s, which are available to prospective bidders through the

Contracts and Specifications office on or after the scheduled project advertising
date.

Contractors presently using Quest Lite Version 040407 (2.8.3) need only install

the upgrade package to _complete the conversion, UNLESS a previous upgrade

installation was used fo upgrade from 2.8.2 to 2.8.3, in which case_these

installations must be removed and the full installation performed. Earlier versions

(2.8.2 or lower) will require the full installation in all instances.

For technical assistance, contact the Contracts and Specifications office at 222-

2495
01/21/11



QUEST LITE VERSION 4.4.8 (2.8.4)

UPGRADE & FULL INSTALLATION

All bid offers prepared using the Department of Transportation’s Quest Lite software
must use the Quest Lite Version 040408 (2 8 4) 1f there is no Quest Lite installation,
than the full installation must be completed For eatlier versions of Quest Lite, cither the
upgrade ot full installation will be required to be completed Both versions (upgrade and
full installation) are provided on this project CD.

Before proceeding with any installations, note the following:

i

All users must 1egister with the Department of Transportation in arder to use
Quest Lite. At the time of registration, users are provided with a set of unique
company ID codes (Site Code, Bidder Code and company Short Name) Users
MUST RETAIN these codes for future use.

Many users who currently have Quest Lite installed will only tequire the
installation of the upgrade version Yo determine if the upgrade instaflation is
sufficient, the present vetsion of the Quest Lite installation must be determined
This is accomplished in Quest Lite by clicking on Help/About If the present
version is 040407 (2 8.3) then the upgrade installation is sufficient unless an
upgrade version has been previously used to upgrade version 2.8.2 1o 283

For earlier installations (versions below 2.83, and if an upgrade has been
previously installed to upgrade to vetsion 2 8 3), the full installation of Quest Lite
is required (Note: if the full installation is required, the upgrade installation does
not need to be performed after the full installation is completed.)

To determine if an upgrade version of Quest Lite version is present, it is generally
easiest to use the “Add or Remove Programs” function from the Control Panel to
view the Quest Lite installations Should both an installation and an upgrade
version be installed, both programs must be removed using the “Remove”
function and the new vergion 2 8.4 installed

It is recommended that users consult the Quest Lite User Manual provided on this
CD prior to attempting the installation of the upgrade or full program instaliation

After completing the installation of the upgtade or full installation, it is
recommended that a test bid be submitted to the Department to ensure the
program is functioning correctly and that the Quest Lite bid files can be correctly
imported into the Department’s Quest program  Test bids may be submitied on a
CD 1o the Contracts office in Room 109 of the RIDOT Headquarters. ot by e-mail
to Quest(@dot.ri.gov.

1 01/21/2011




Installation Instructions — Upgrade Version

Upgrade Quest Lite only if the curent installed version is 2 8 3, and a previous upgrade
has not been installed

1 Close Quest Lite before attempting the installation.

2. Using the project CD, double-click on the “Upgrade Only™ option provided on the
Start page

3. When prompted for a password, entet “ridot”

4 Tollow the instructions provided in the installation wizard to complete the
installation

5 When executing Quest Lite for the first time afier installing the upgrade, users
may be prompted to enter their company bidder codes

Installation Instructions — Complete Instaliation

A complete Installation of the softwate is required only if Quest Lite is:

1 Not installed on the computer/laptop; ot
5 The installed version of Quest Lite is older than 28 3, 1.e 2 8.2 or under; o1
3 The 2.8 3 upgrade version of Quest Lite is installed

If any of 1 through 3 above apply, follow these instructions:

1 If 2 Quest Lite version 2 8.2 o1 older,ora2 83 upgtade are currently installed,
a Close Quest Lite
b Remove all the existing instalfation(s) of Quest Lite. 1o accomplish this,
follow the instructions provided on pages 19 — 25 of the Quest Lite User
Manual provided with this project CD. Follow the installation removal
directions for the opetating system in use on the machine

2 Using the project CD, double-click on the “Complete Installation” option

provided on the Start page.

When prompted for a password, enter “tidot”

Follow the instructions provided in the installation wizard to complete the

instatlation.

5 When executing Quest Lite for the first time afier completing the installation, the
user will be prompted to enter the company bidder codes provided by the
Department  Once this information is entered, the installation process witl be
complete

o

For technical assistance, contact the Contracts & Specifications office at 222 -2493

2 01/21/2011



State of Rhode Istand Department of Administration
Division of Purchases

RHODE ISLAND DEPARTMENT OF TRANSPORTATION

REVISED
December 13,2011

NOTICE 10 HIGHWAY AND BRIDGE CONIRACTORS
BIDDING ON PUBLIC WORKS PROJECIS

Effective January 1, 2012 ali Public Works related project pt oposals exceeding Seven Hundred
Fifty Thousand ( $750.000) a1e required to inciude a “public copy”. Allagency contract
solicitations, invitations for bids, etc shall state that any bid o1 proposal that exceeds Seven
Hundred Fifty Thousand ($750,000) dollars must include a copy to be available for public
inspection upon the opening of the bids Any bid ot proposal in excess of Seven Hundred Fifty
Thousand ($750,000) dollars which does not include a copy for public inspection shall be
deemed to be non-responsive  For further information see R1 Gen Laws § 37-2-18(j) and the
State Procurement Regulations at www.purchasing.1i.gov. Regulation Section 5 13 entitled
«Rids Governing Highway and Bridge Construction Projects” applies to all Department of
Iransportation public works projects exceeding Seven Hundred Fifty Thousand ($750,600)
doltars and any combination of base bid plus all alternates

Effective immediately all Rhode Island Department of Transportation Highway and Bridge
contractors submitting proposals to the Division of Purchases shall submit a duplicate otiginal of
a vendor’s Quest Lite compatible electronic copy ona readable compact disc, which shall satisfy
the statutory “public copy” requirement for Public Works related projects

The following conditions are requited:

5.13 BIDS GOVERNING HIGHWAY AND BRIDGE CONTRUCTIION PROJECIS

5131 All proposals submitted in response to Rhode Island Department of ransportation
solicitations for FHWA funded highway ox bridge construction project shall include duplicate
original compact disks (CD)

513 2 All bid proposals shall be opened publicly

5133 The Division of Purchases shall acknowledge, in the purchasing bid room, the submission
by each bidder of both a paper ¢Opy of its proposal together with duplicate (2) copies of the

Dated: December 13, 2011 Page 10of2



proposal on electronic compact disks (CD) which shall be compatible with software requited the
Rhode Island Department of Transportation pursuant to Section 12 of these regulations

5134 If the software program utilized by the Rhode Island Department of Iransportation in
accordance with Section 12 of these tegulations is inoperable during the bid opening, then the
Division of Purchases may read the bid price from the submitted hard copy and make the
clectronic version available for public inspection when the software program is online and
properly functioning Alternatively, the Purchasing Agent or his or her designee may document
all proposals recsived and continue a bid opening for a date and time when the software is online
and functioning An addendum shall be posted for public viewing on the Rhode Island Vendor
Information Program indicating the date and time for continuation of the bid opening.

5135 All bids received at the initial bid opening shall be securely held within the Division of
Purchases and no additional proposals, documents, or amendments thereto will be accepted by
the Division of Purchases. The Division of Purchases shall not modify or amend a solicitation
once bid opening has commenced

5 13.6 An abstiact copy of all 1esponsive bid proposals which includes itemized pricing and total
summary shall be posted for public viewing on the Rhode Island Vendor Information Program
by the close of business on the day of bid opening.

Contractor’s must follow all instructions relating to Electronic bidding procedures Quest Lite
Upgrade which are defined in the “Notice to Highway and Bridge Contractors™ amended
January 1, 2011

Failure to submit a duplicate original electronic file in high density (D) compacted disk
(CD) generated fiom the Quest Lite software matked “public copy™, as required by R 1 Gen
Laws § 37-2-18(j), as amended, shall result in the disqualification of said bid.

For technical assistance, contact the Division of Purchases office at 574-8100

Dated: December 13, 2011 Page 2 of 2





