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Addendum #1
10 May 2012
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TITLE: Promotions, Sponsorship, Media and Corporate Rights
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¢ This addendum contains the following:
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31 vendor questions / State responses (19 pages)

GORHODY.COM tiaffic counts (2 pages)

2011-2012 Business Development Protit & Loss statement (1 page)
Van Wagner Dorna — URI Athletics proposal, dated 9/1/10 (2 pages)

» No additional questions shall be entertained.
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Assistant Director for Special Projects




RFP#7449645

Tickets/Parking:

1.

The RFP states, “The University can make available, at face value to Vendor,
sootball season tickets, men’s basketball season tickets, women’s basketball
season tickets...” Will the selected vendor be responsible for paying for
tickets included in sponsor contracts or will the University provide the tickets
needed to fulfill sponsor contracts?
a. If the selected vendor will have to pay for the tickets, can you detail the
total cost of tickets utilized in sponsor contracts for the 2011-12
season?

Rights holder will be responsible for paying for the Hekets inciuded Inthe
sponsor contracts at face value

Selow are the 20711-12 figures for ticketls that are included in sponsor
packagas

Type of Seals # of Seals Cost

Club Level 48 520,400
Looe Lavel 50 £16,0640
Tedat 104 $30 440

Will the University make a mutually agreed upon number of VIP courtside
seats available for top sponsors?

Rights holder will have access o purchase tckels couriside ticksts &t face
value Amount of seals available will be mutually agreed upon

will parking passes/permits be made available for sponsors on athletic game
days as well as concerts/shows/events at The Ryan Center?

LR} Athletics & the Ryan Center will make avallable a perceniage of parking
¥ . 4 ; 4

passes for all games/conceris/shows/events in the RAM Lot Percentages

gy vary based on the event

Will the rights holder have access to tickets for concerts/shows/non-athletic
events held at The Ryan Center for perspective sponsors/clients?

Rights holder will have access to purchase tckels at face value o
concertsfshowsinon-athletic avents held al the Ryan center for
sponsorsiclienis

Will the rights holder have access to pre-show hospitality events/suites during
concerts/shows/non-athietic events at The Ryan Center?

Rights holder will have the opportunity 10 secure sponsoiships that include
on-site marketing opporiunities at mutually agreed upon svens



Radio:

6

Can you provide the total amount paid to Clear Channel for the 2011-12
season? This should include market clearance for all football and basketball
games as well as coaches shows.

76,450

Can you confirm the total market clearance paid to The Wolf 102.9 FM was
$6,200 for the 2011-12 season?

Yas Going into 2012-2013 — this number and investiment will increase since
we will have 102 3 The Wolf on board as a full time affilisle for the entire
season Last season, our deal began with them in January of 2012
Therefore, they only covered 1% of our games Going info the next season. we
w4 have them on board as g full-ime complimant affiliste. Gur game rate
with them is $775.00. The estimated number of gamaes that they will
nroadeast is hetween 14 - 168 games (Estimation)

The datermining faclor

Whenever our games are broadeast on 920 WHJJ AM - PROV IDENCE -
they ars simujcast on 102.3 THE WOLF - FM - New London, U7 Any game
slaved prior fo 7:00 PM start tme -~ week night or weak end is broadeast on
920 WHJJ AM Any game played at 7:00 PM or later — weeknight or weekend
i« proadeast on B101 FM - PROVIDENCE For games broadoast on B101
M - PROVIDENCE, they are nof broadeast on 102 3 FM The WOLF - Fid -

,,,,,,

Can you provide the total amount paid in line transmission fees for the 2011-
12 season (radio lines at The Ryan Center, costs to instali radio lines for
coaches show, away games, fournament games, etc)

S0

Please provide the total amount paid in talent salary relating to the radio
broadcasts for the 2011-12 season (including game broadcasts and coaches
shows).

522,856

10.Please provide the total amount paid in talent travel relating to the radio

11.

broadcasts for the 2011-12 season.
512,854

Does the University utilize an on-site engineer for the game and/or coaches
shows? If so please detail total amount paid to engineers for the 2011-12
season



No — we curenily do not have an on-site engineer for the games — home of
away. Our play-by-play announcer is responsible for the set up and
breakdown of equipment. For coach’'s shows the radio station has a stalion
anginesr on site at each event

Television:

12.Can you confirm the total cost paid to Cox Communications to televise 16 URI
men’s basketball in games in 2011-12 was $20,000?

820,750 was the wial paid The additional spend was to oblain inveniory o
satisfy a late agreement with New England Chevy Deslers

13 Can you confirm the cost to televise the Runnin” Rams Weekly show in 2011-
12 was $12,0007?

Yes

14. Were there any additional television market clearance costs in 2011-12? If
so please detail what those costs were.

See Answar for £12

15. Please provide the total amount paid in talent salary relating to the television
broadcasts for the 2011-12 season (including game broadcasts and coaches
shows).

RLEEEY

16.Please provide the total amount paid in talent travel relating to the television
broadcasts for the 2011-12 season.

At Event:

17 Would the selected rights holder have the opportunity to secure sponsorships
that included on-site marketing opportunities for concerts, shows, non-athletic
events, etc held at The Ryan Center?

Rights holder will have the opportunity o secure sponsorships that include
on-site marketing opportunities at mutually sgreed upon eveanis,

18 Please detail all expenses related to promotional merchandise/gameday
promotions that were incorporated with a sponsorship during the 2011-12
season.

Answer o #18:




During 2011-2012:

Bobble Heads: 5 15652
T-8hirts: & 9A00
CO2 for on court promotion: 5 40000
Rally Towels: 5 31457
n-Game Contests/Promotions. S 2800

Crowd Camen: 2 5500

Hatg L 5,000

Aidnight Madnass: $.15.000

Totab S56 284
Signage:

19 Please detail all expenses related to sponsor signage production (design,
printing, instaltation) paid by the University during the 2011-12 season.

$15,958
At Event Hospitality Events:

20, Will the selected rights holder have access to a suite at The Ryan Center
during basketball games to use for potential game sponsors or client
hospitality?

For ihe first season, URI Athietics & the Ryan Center will walve the rental fee,
put the rights holder will be responsible for paying face value for the sulis
fickets during all men's and women's baskethall games along with football
games at the Ryan Center. Rights holder Is also responsible for the purchase
f food and baverage in the sultes The waived rental fee of the luxury suite
will be revisiied sach sgason

o~

Print:

21, Please detail all expenses related to the printing of your game programs
during the 2011-12 season:

A. Game Day Programs ~ MBB: 8,000 Game Programs - §12,430 00
5. Game Day Roster Cards - MBB: 8,600 Roster Cards - 53,144 00
. Dasign Cosis - §1000

22 Who currently sells the game programs at the home events?

Wa do not vend our programs or roster cards They are FREE of charge

23 What was the total amount received in game program vending revenue during
the 2011-12 season?

DA



Internet:

24 .Did the University stream (either audio or video) any events on the athletic
website during the 2011-12 season? If so, can you detail what sponsorship
opportunities exist in the streaming broadcasts?

Yaa - for audio — all MBR Games and sl Fooiball games on the RAME Radio
Network — All part of our radio contract with Clear Channel Radie They ar al
of our games, in thelr entirety on thelr station streams, inciuding our
commercial bresks and sponsor ssgmenis

CBS Sports owns the right streamingsdigital nghts for all sports through June
30, 2013 UR!is obligated fo use the UBS All-Access video platform. Gox
Sporis New England brokered an auxillary deal with GBS Sports that they
would own the streaming/digital rights o all games ey produce and air on
their channel. During the 2011-12 season, Gox Sporls produced and airad
avery home men's baskstball game that did not receive @ national or
syndicated clearance through the A-10.

Athletios is currently working with tha school of communications fo aclivaie &
nlan for streaming of other sports, which in turn, will ¢reate SOONSOrEND
onportunities in the naar future

Miscellaneous Questions:

25.Can we propose a different contract renewal term that what is outlined in the
RFP?

In addition to the 5 —vear plan proposed In the REP, the vendor may propose
an altemate renewsal term but URT has the right not 1o review the vendors
alternate proposat

26.Centerplate — Will the selected rights holder have the opportunity to negotiate
the Concessions/Catering agreement at The Ryan Center when the
Centerpiate agreement expires this June?

Mo, Global Spectrum and URL are now finglizing the agresmenis
Salaries and Benefits information:

27 How many people were involved in the management of the sponsorship
program? This should include the selling/implementing of all sponsorship
agreements.

AT current the Executive Director of Business Developmant is ths only R
time employee who actively sells for the property. Seven peopls support Him
internally, colieciively, within athletics and the Ryan Center  Fulfilment is

orimarily handled by the Director of Marketing / Athlstics Director of
5



Marketing / Ryan Center, Box Office Manager, Premium Services Manager
and the Ryan Center Fingnce Depariment (2 People}

The Director of Marksting/Athlstics primarily handies the implementation of
the sponsorship agreements for Athletics along with his staff of two (2)
assistanis.

28 What is the total salary and benefit information for these employees?
Dirscior of Business Development -
RBase Salary - 572,930
Benefits - 5960 {this individual is currently receiving benefits from his wite's
g}

Total benefits offered In addition to salary includse medical, dental, 407K, and
e insurance

RFP #7449645

SPONSORSHIP CONTRACTS

1. Are there any extenuating circumstances (i e. gives money to general
scholarship fund as well) with the agreements listed in Appendix E.

One extenuating ciicumstance — Cox Agreemant - %5 000 goes directly W
the Fast Break Club to support thelr golf tournamant

2 Will the rightsholder be assigned every account listed in Appendix E and
100% of the revenue listed under the “investment” column?

Yoy

3 Currently, are there any restricted product categories (e.g. liquor, tobacco,
etc)?

pul would need 10 gain the
nivaersity The Ryan Canler

s
i

As for alcohol advertising, it is not restricied
approval of tha Prasident s Councl! for the U

s ihe
nar

rih
ol

aurrantly serves alcohol but does so estricted rmanner {Hospitality
Suites, Pre-Event Parties for concerts, shows and basketball games). The

Ryan Center may also serve aleohol at requestad events that gain
approval from the Prasident's Office All ather categories ars open

4 Of the $831,000 in accounts listed in Appendix E, how much of that is
cash and how much is trade?

APPENDIA E is all CASH

5 Please detail any expenses associated with the agreements fisted in
Appendix E that the rightshoider will be responsible for paying (i.e. printing
t-shirts, purchase giveaways, etc.).

6



Promotional iems:

= PBobble Haads 5 15852 00

= FeShirts: 29,500 00

s (O2 Tor on court promotio $ 45000

= Rally Towels: 3 313870

» ineGame Contests/Promotions: % 280000

s Crowd Camedo: 5 B Q0000

s Hais R LIRS

= WMidnight Madness: & 15000.00
Total REB.28BB 70

Printing Costs related to Game Day Sponsorships / Brandn

P

Total: % 4,100.00

6. Is any of the revenue listed in Appendix E passed through to another
entity (i.e. radio station, tv station, etc )?
One {1y - Mew England Chevy Dealgrs ~ Nalligan Sports Marketing

r

RABDIO
1. Who is the current flagship (include wattage and term)?

Ropfar o APPENDIX F in the RFP
2. How many affiliates are associated with each sport?

Reter o APPENDIX F in the RFP - one afiiliate for MBB
3. Who controls the local inventory?

All inventory for radio is controfled 100% by URI Athietics
4 Outline all costs associated with the radio broadcast:

Tost Bragkdown:

a Clearance Fess: $78 450
b '"m&ﬁ‘i 322 5885
o Travel §12.804
d. Proguction: included
g Ef;;u ipmant includad
H elephong: NIA
G %@?&%%é%@: MNiA
h Other: Ni&
5. Who currently pays for the expenses listed above?

7



URI Athletlics
Please define areas of interest for expanded coverage of radio network.

Araas of interast for expanded coverage of radio network: Westem
Connecticut, New y@;k and Mew Jorsey

TELEVISION — COACHES SHOWS AND GAME BROADCASTS

How many affiliates are on the network?
Cox Sports — Local {One Station)

Who controls the local inventory?

Currantly, athletics purchases 50% of the invaniory for the rights o sell he
f}’”siki“i"iuf“{'{é% s within sponsorship pé}{ﬁk%m ~ {320 5}9‘”‘} Additio natly,
athlalios invesied in g Coach s Show this past sgason and invesied

(%12 000} in both instances, we received inventory on both platiorms that
wers soid into corporate *}pm‘mm%@ o packages

How much inventory is available to the University on the broadcast?
H0%
Qutline all costs associated with the television broadcast:

Cost Broakdown:

5. Clesrance Faes: None
Talent: NiA

Travelb MNiA
Produchon: N/A
Louipment N/A

F
%

L O OV

What are the broadcast times for each affiliate?
NS
Who currently pays for the expenses listed above?

Expenses for Coach’s Show and expenses for broadeasts of our b E%%?a
games are covared by the tooal affiliate and the local cable provide

PRINT

Who prints the game program?

A=A



2.

For which sports do you print a game program? Please provide quantities

for each and total costs  per sport.

5.

Men's Baskelball
a Game Day Programs ~ MBB: 6,000 Game Programs - $12,430.00
no Game Day Roster Cards - MBB: 8,500 Roster Cards - B3 144 (0
o Dasign Costs - §1 000

What quantities are sold for each sport? What is the annual amount of
vending sales for each sport? What is the cost per program for each
sport?

N A

Who sells the game programs at the events and what is the commission
rate?

Programs are digtributed free of charge at our MBB Games

For which sports do you print a rostercard? Who prints the rostercard?

Are rostercards sold at games? Is advertising available on the rostercards?

Aoooort U8Bt

Men's Basketball 10,008 (500 per gama;
Football 2,500 (500 per game)
Waoinen's Basketball 1800 (100 ner a@”zm}
Hoftbal OO (B0 per game)
Baseball 00 (50 per game]
Men's Bogoer %;i,.ei} (50 per game]
Womean's Soceer GOU { 50 ner gams)
YVoliavhall 900 (50 per game;

B LR Adhislics
T

MO
0 Yes
6. Do you (or the alumni association) produce an athletic newspaper? If so,
MR
SIGNAGE
1. Are there any third party vendors involved in any facility signage? If so,
please provide a copy of the contract.
Yag - Van Wagner / Dorna - agreement attached
2. What is average attendance at football and men’s basketball games?

»’

Faothall Games: 4,715 Baskethall Gamo Nt

m
(a2



3. What is the average annual cost to replace signage for sponsor use?
40 Doma - $2.000 20 Doma - 51,000

INTERNET
Hosting and Management
1. Who in the athletics department is responsible for this agreement?

R Athlstic Media Relgtions is responsible for the intermet agresment

2. Is the athletics department aware of any conference-wide internet
agreements that might impact any future internet agreements for the
athletics department? If so please describe:

CBS Spors owns the right streaming/digital rights for all sports through
June 30, 2013, URIis obligaled fo use the CES All-Access vides
clatform.  Cox Sports Mew England brokered an awdliary deal with CBS
Soorts that they would own the streaming/digital righis to ali games they
oroduce and air on thely channel During the 20179 127 season, Cox Sporis
produced and alred every home men's basketball game that did not
renpive a national or syndicated clearance through the A-10

3. Please provide records of traffic on the official athletics web site during the
previous two-year period. Traffic records should include at a minimum:
Page Views and Unique Visitors.

Attached from CBS (thru July 1, 2011). | do not have any ratlic forms
from GBS past this dale

Advertising

4 What has been the total revenue derived from web site advertising sales
over the last two years? Advertising defined as banner ads, micro banner
ads, permanent sponsor logo placement, pre-video ads, Rovian ads, e-
mail newsletters, etc.

Websiia advertising is a tremendous area of growth for URE Athistics This
question can not accurately be answered due to the recant contrachual
tarn aver of our wabsite from a CES Sports Client 1o a Prasio Sporis

Chiend

Two years ago. we wers paying for advertising righis on the CBS
Platform. Whereas now, we have the advertising righis locally and
regionally and recelve 100% of whatever we generale Additionaily, we
have not sold any website advertising as a "one off” opporiunity Hather,
fike the rest of our parinerships, everything is bundied together bassd
ypon the pariner's desires and budgetary ranges

5 If using internet service provider, what is the commission split on
advertising sales?

10



100% local sales: 50/50 on national ads sold by current ISP -~ Prasio

Sports
Audio/Video Streaming
6. What entity owns the audio/video streaming rights for the athletics
department?

8BS Snorts conirols the righis through June 30, 2012
B i £

7 How many subscribers utilize the athletics department web site for
audiofvideo streaming?

This past year, URI did not stream many of lis home avents dus to lack of
sauipment URI s MBB team had its games streamsd drough Cox Bports
Oniing
8. s this a fee-based or free model for subscribers?
The GRS modsl is 2 fee-based subscription model
9. If fee based:
a. What is the revenue split between the athletics department and the
rights holder?
0% CBS 30% URI

h. What is the price to the user and how long has this current fee been in
place?

S8 88 per monthy; 879 98 yeariong
¢. What has been the revenue over the last two-year period?
Available on the attached affic form

Online Store
10.  What entity owns the online store rights for the athietics department?

Uil Bookstore

11 What has been the revenue for the online store during the last two-year
period?

Mobile/Wireless
12 What entity owns the online rights for mobile/wireless delivery of alerts,
ringtones, wallpaper, etc. for the athletics department?

i1



13.  What has been the revenue from mobile/wireless delivery of content
during the last two-year period?

NiA

14, What is the revenue split between the athletics department and the rights
holder?

N/A
MISCELLANEOUS SPONSORSHIP OPPORTUNITIES

1. Are there any restrictions regarding promotional sponsorships at any
venues?

There are resirictions when it comes o Ryan Center related shows,
concerts and evants

2 Are there opportunities for branded vending?
h:E

3. Are season ticket mailing lists available for general marketing?
Yag

4 Are the sideline rights for football and basketball available?

Yes wih the exception of sidaline cocler system{s) which are part ol tha
campus wide pouring rights deal which is excluded from s RFP

5. What kind of hospitality is currently offered and how much do you spend
on hospitality in a year?

Six (8) Hospitality Suites and Two (2) Party Arsas for upwards of 150 pp!
6. Do you have skyboxes at football or basketball venues? Are there any

available? Does the athletic department or marketing staffs have a box for

its use?

Yes and Yes

7. How closely does the athletic department align itself with the Alumni
Association?

12



Alumni Association is a sponsar of URE Athletics They invest 310 600
annually 1o market and promote their dues paying mambearships thro
various assels offerad.

8. Are there any third party sales agreements in place with any of the
sponsorship opportunities outlines in this document?

Ope (1) - New England Chevy Deaglers ~ agreerment was orchestrated
with Nelligan Sports Marketing as part of a three (3) school deg

9. Do you have a secondary ticket marketing program in place (i.e. StubHub)
Mo

10.  If so, please detail the internal support system (staffing) that you use to
support this program.

BA

11, Are the coaches able to do endorsement deals? If so, are these deals cut
by the coaches or does the university hold their endorsement rights?

Yag Lniversity holds their endorsement righis

MISCELLANEOUS QUESTIONS RELATED TO URI
1. Please detail your current sales team including:

SALES TEAM:

a  Diractor of Pusiness Development — Rvan Centar / UR[ Alhletics
b 80%
o Base Salary - 572 930, Benefits - 8960 (this individual is currently
raceiving benefits from his wife's plan)
g Yes
2 Is UR| open to a longer term than five years? Due to significant start up

costs to a property of this magnitude, a rights holder may be able to offer a
better financial package for URI if more time is given {o earn money back
[ater in the term.

Please propose a S-year plan as requested in the RFP
In addition to the 5 —year plan proposed in the RFP, the vendor may
propose an aternate renewal term. bul URIhas the right not fo review he

vendor's alternate proposal.

3. Please define the new technology that URI Athletics is hoping to purchase
in near future.

13



LRI Athletics / The Ryan Center is hoping fo have courtside LED signage
svsiems aimg with naw vidso boards and an LED rbbon wrap instalied on
the mezzanine level of the Rvan Center

What percent of the inventory listed in Appendix A is currently sold in
2011127

Rest guess would be 40 — 45% of the inventory listed within Appendix A

Please detail what URI currently spends on all advertising listed under
“Additional Incentives” on page 14 of the RFP.

URI is locking for the third party fo continue to uphold and expand cerlan

raiaiionshins / partnerships that are providing }Z@i% Athletics with additional
exposure / marketing opportunities throughout the m’az‘;ﬂ gtplace - incly a gt !
Bt not limited to! islevision advertising radio advertising, print adm, ising
and Internet adverlising

Please further explain what URI is requested from the vendor in regard to
“Outdoor Advertising” listed on page 14.

Within our current radio rdghts deal - UR] Athletics recaives "outdoor
advertising” on a highway billboard during the course of the season

What is the expense for tickets/parking passes/donor memberships
included in the agreements listed in Appendix E? Will the rightsholder be
responsible for paying this expense moving forward?

Cost of tickets basically - parking passes will be included based upon level
of commitmeant for a 5;}{3%{3;5%‘;%;} There are no donot memberships with

HH

the Appendix £ Rights holder will be responsible for the cost of Hokels

RO KK R KR A SO R RO OO R A A
HA AP A HKHLEKARKK

Would you please provide the dollar amounts URI Athletics spent for the
following items. |f Athletics is not responsible for payment, please indicate
the responsible party:

Radic alent: $22.858

Travel for radio slent; $12 834

Proguction cosis for radio (phone lines and clrouits, ele 1 included n
agreemant with Clear Channel

Printing cosis for game day programs, schadule posters, roster cards,
scheduls cards, schedule magnets: At current URI Ahls atics spend
520 450 on the above glements See gppendix 8 for whal URL Alhletics
dasires 1o have purchased In this calegory

7}

Are there any other costs which the Vendor would be responsible for and which
Athletics is now paying?

14



2 Please list annual doliar amounts of any other sources of revenue not
listed in Appendix E which the Vendor would receive —e.g., 50% of
advertising on website by Presto Sports; game day program vending
sales; game day program advertising placed by University Sports
Publications (if applicable).

Mons

3. Please provide some detail on the current amount of barterfirade which
Athletics receives and is associated with this RFP.

$105,500 — categories of wade include restaurants, luxury fransporiation,
office solutions, hotel, and advertising This trade figure is above and
beyond the cash fisted in appendix &

Front Row Marketing Services would like to submit the following questions for
clarification in regards to the University of Rhode Island RFP 7449645
“Promotions, Sponsorship, Media and Corporate Rights”

SO O SO OO O OO O RO OO UK
HCEAARK

1

Please provide a list of all vendors/companies that were sent a copy of
this RFP.

The bids are downloadable, so they are not sent io anvong The bid
download list will be made public only afier the bids have besn
recelved

Can you detail any future, potential campus-wide, business-to-
business opportunities that the selected Corporate Partnership and
Sponsorship for Athletics bidder will have the opportunity to be
involved in (e.g., banking, automobile, hotel, airline)?

I

ampus ~ Wide business to business opportunities are aol currently

syailable to here zt the University of Rhode lsland With siale
ragulations, # makes i very difficuit to procure these fypes of
relationships. campus  wide  However  they are available for
arocurement within the athletic department

5
8

Please provide an overview of the current University expenses as it
relates to this RFP.

Plapse sea aliached RFP Flnancial Budgst shest.
Is office space available at the URI Athletic Department offices?

Yeos
15



5 Does URI have a mobile app currently available or in development?

Through owr third party retationship with Prasto Sporis who is hosting
oy websHe, gorhody oom, yes

6. Who controls video streaming?
Cox Sports for Mer's Basketball; URI Athletics for everything else

7. Does the University wish for the selected firm to collect all sponsorship
revenues and then issue a payment to the University? Or does the
University wish to collect the sponsorship revenues itself and issue a
payment to the selected firm?

Yas - LR Athletics would be %"ﬁe “%iaﬁé and would e z«:we e c% ar%:%
We prafer that the third parly han 0N

8 Can URI summarize their total expenses for all radio broadcasts (fees
to stations, talent expenses — basically all in costs)?

Cost Brankdown:

a Clearance Fees: 376 460
b Talent $22 586

Travel $12,834
Production: included
Equipment: inciuded
Talaphone: MN/A

Bateiiite: NA

Oiher NIA

Ty e GO

9. Does URI keep any inventory to sell on the radio broadcasts? If yes,
how much?

Bolated fo #5 ~ with our Investment we own the inveniory 100%
10 When does the current radio contract end?

20142015
11 How many stations are part of the network?

P

Three — two stations through the contract with Clear Channe
and one station as an gffiliate

[

Adin

12 Can you provide coverage maps for the stations that you are currently
using?

16




Coverage Maps for ow slations (WMOS-New London, WWEBD-
Drovidence, & WHI-Providence) can be found  ab www radio-
incator.com,

13 Currently, are any of the following being broadcast on radio?”

14.1s URI! Athletics currently buying or trading for any outdoor media? If
s0, how much and can we see this past years contract?

Trading — we do not purchase outdoor ad éﬁf’z ing - 518000 rade tor
BUS KONG ADVERTISING on 15 Buses that run throughout the Sials

of Rhode istand

15.1s URI Athletics currently buying or trading for any newspaper ads? If
s0, how much and can we see this past years contract?

Bo

16 The quality of the scan made the appendices difficult to read. Can URI
summarize their total expenses for all TV broadcasts (fees to stations,
talent expenses — basically alt in costs)?

We made two {2) investments with TV - $12.000 for @ Coach & Show
and $20.000 for the rights to 50% mveniory during our iar;:»a%%y
nroadoasted games Both invesiments gained us inventory and we
paid no expenses for market clearance or telavision opera aiional oo
such as talent, ele

17 Does URI keep any inventory to sell on TV broadcasts? If yes, how
much?

Yes ~ sge #16

18.When does the current TV contract end?
Annually we review our lelevision agreements thal are strictly related
io gaining inventory o sell into packages A-10 owns our TV Rights far

;ag:g

19 The $25,000 payment to the head basketball coach was listed under
TV and radio — does that mean the coach is getting $50,000 or just the
25k for both?
550,000 - $25K for sach show

20.Are any of the weekly shows or coaches shows held at off campus
locations (i.e bars, restaurants, etc.)?

17



Yeg

21 Is there any revenue being generated by Presto that is currently paid to
URI for the website inventory?

Wae just signed on with Presto this past July - with that said, nationat /
ragional advedising revenue generated from our ralationship  with

Frasto will not be a part of tis dasl

22 Out of the total gross revenue ($831,000), how much is allocated to the
following — meaning, what revenue would URI place against:

BA

23 Out of the $831,000 in gross revenue, how much of that was budget
relieving trade or barter agreements?

NONE

24 Appendix E — Existing Corporate Partners — as of January 2012 states
that Total Gross Revenue as of January 12 is $831,000. However,
some of the stated agreements are classified as Multi-Year
agreemenis. Can you detail the contracted revenues for this year only
(not including any future years of the Multi-Year agreements)?
L4585 000 in revenue minug all multi-vear deals

25 Can you detail what revenues are currently secured for next year?

rMulti-Yaear Agresments include-

Raltone New England Hearing Ald Centers 201314 $70.400
Coy Communications 201415 570,000
OVE Pharmaoy 201314 855 000
Dunkin Donuis 201213 $118 080
South County Hospital 20120

Supercuis 2012-53 532,000
“Currently in negotiations o renew Total 346,000

26.Can you detail gross sponsorship dollars for 2009 — 2010 and 2010-
2011 seasons?

2008-2010 - $68008.920
2010-2011 - §780,345

27 Is there suite revenue or premium seating revenue in the current
$831,000 reported in gross revenue?

Ny

28 What percent (approximately) of the current inventory is sold?
18



ast guess would be 40 — 45% of the inventory listed within Appendix

29.Are there any current deals that were done in conjunction with other

Rhode Island schools (Brown and Providence) — meaning, URI joined
forces with other schools to present a sponsorship opportunity across
all three schools?

Ome 1)~ New England Chavy Dealers — Naelligan Sports Marketing
{%mvﬂeﬁm}

30.Can you provide electronic copies of all printed materials sent fo us

31.

(programs, pocket schedules, posters, etc.)?
Flactronic versions of printed materials are not available

How is the current staff set up at URI to sell / fulfill sponsorships? How
many selling, how many handling fulfillment? Can we get a brief job
description for each?

At current, the Executive Director of Busingss Davelo tigd
full time employee who actively sells for the z;rs}pfhs%y @%‘J@?‘i paopl

sunport hir internally, collectiv e; with '*z:fééh plics and the R
Center  Fullilment is primarly handied by the ?}%fec?ss of Marksting /
Athiatics, Director of Marksting / Ryan Center, Box Office Manager,
Pramium Services Manager and { h w«%yw f:%%ﬁ%ﬁi%%’ Finance Deparirment
2 Poople)

The Director of Marketing/Alhletics primarily handies the
implermentation of the sponsorship agresments for Athielics aiong with
hig staff of two (7)) assigtants

END
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anWagner

September 1, 2010

Daryl Jasper

Executive Director — Business Development
URI Athletics & The Ryan Center

One Lincoln Almond Plaza

Kingston, RI 02881

Dear Daryl,

The following will serve as a proposal between Van Wagner Dorna USA, LLC (“Dorna”) and
URI Athletics & The Ryan Center (“*URI”) for the 2010-2011, 20112012 & 2012-2013 NCAA
men’s and women’s basketball seasons.

OPTION 1
“ Dorna will previde:
e Delivery of sixty (60) feet of rotational systems
o 40’ rotational cowmiside
o (2) 10 rotational baseline (16” {able tops).
Installation and setup of systems (first season only)
Iraining on setup, operation, maintenance and breakdown of systems (fist
season only)
Rotational signage systems that hold up to 24 advertisets
24 hour maintenance of the system, an 300 number will be provided
Production point of contact
URT has the right to seli all local and regional sponsors
o Production costs are covered by URI or individual advertiser
o Estimated cost per 10 feet; $467

* B

» & & 2

% TRI will provide:
s 33500 one-timg foe for baseline systems {does not include production costs)
» 3 units of advertising for rotational courtside systems
o Doma will vetain 100% of the units sold by Domna, however URT will
have approval rights to any advertiser prior to its installation at URL
s  On site storage for duration of ferm
¢ No on site storage - $2500 fee per year (to cover shipping costs)

VAN WAGNER DORNA US.A, LLC
800 Third Avenue, New York, New York 100227604
Tek (212) 699-8400 Fax: (212) 986-0027 www vanwagnersporis com



Please note:
Proposal is only vatid for 30 days from the date of issue

Please sign and return this agreement via fax to 212-308-7112 and retain a copy for your records.

If you have any questions or concetns, please do not hesitate fa confact me at 212-699-8627. We
look fot ward to a successful parinership.

ancereig,’

/}

Hssica Mudry
n Wagner Dofna USA, LLC

Signed, Si?elfgﬁd ndeysteo

Daryl Jaspe % % 7
Van{Wagner Do USA, LLC URI Athletles & (Fiie £yan Center

VAN WAGNER DORNA U S.A, LLC
800 Third Avenuse, New York, New York 10022-7604
Teh (212) 599-8400 Fax: (212) 986-0927 www vanwagnersports com



